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In this photo taken Sept. 19, 2014, visitors to the Space Needle in Seattle interact with a 

large... Read more 

SEATTLE (AP) — Visitors to Seattle's Space Needle are treated to a gorgeous view of this 

waterfront city when skies are clear and the sun is shining. 

But on a recent beautiful day, many in the crowd on the observation level of the Space Needle — 

one of Seattle's most popular tourist attractions — ignored the view of blue skies and puffy 

clouds over Elliott Bay. 

Instead, they were mesmerized by virtual depictions of views and peeks into other Seattle tourist 

attractions that appeared on walls, screens and videos. The new high-tech experience at the 

Space Needle includes a virtual reality video that seems to take visitors all over Seattle to check 

out other tourist sites, while they ignore the real view that brought them there. 

Anan Bishara, who was visiting from New York for his first visit to Seattle, jokingly said after a 

virtual look at the Pike Place Market that maybe he wouldn't even need to stop by Seattle's No. 1 

tourist destination to see the real thing. 

http://bigstory.ap.org/author/donna-gordon-blankinship
http://bigstory.ap.org/article/09c806aa5ebf4b2fa2265637f4b52b49/high-tech-fun-rivals-view-seattle-space-needle
http://bigstory.ap.org/article/09c806aa5ebf4b2fa2265637f4b52b49/high-tech-fun-rivals-view-seattle-space-needle
http://binaryapi.ap.org/028a1a752b424287b528cb23f72f6757/460x.jpg


The fun begins before stepping on the elevator to the top of the Space Needle, a 605-foot (184-

meter) spire built for the 1962 World's Fair. After downloading the new Space Needle app onto 

mobile phones, visitors can stop at "space spots" and take "augmented reality" pictures that bring 

the needle — and the clouds — into their photos. 

Upstairs, after watching the real city flash by as they ride up the glass-clad elevator, the next 

distraction is a giant photo wall populated with historic pictures — think Elvis Presley at the 

Space Needle — as well as photos taken by regular visitors to Seattle. 

Tourists are then invited to find their home on a map on the photo wall and check in virtually. 

Many visitors take their own picture in front of the map. And some of them do this before they 

step outside on the observation deck to take a picture of Seattle for real. 

It's time to start walking toward the view — the real view — but, wait, another new attraction 

catches their attention. And this one is seriously cool. 

Using Microsoft's 3D Photosynth technology in its only location outside of the Internet, visitors 

to the Space Needle can make a quick visit to the Seattle Aquarium (for a view from inside a 

tank) or drop by the soccer stadium to watch a game from the sidelines as a goal is made. 

Maybe you'd prefer a 360-degree tour of the view from outside the Space Needle? No need to 

step outside; just use the virtual reality kiosk to get a better view, no matter the weather. 

When they do finally make it outside, they don't have to pull out their cell phones for a selfie, 

because the Space Needle has them covered with "sky-high selfies" — which, like all the high-

tech treats here, are free. But most people seem to want to take their own selfies — even though 

they may not be shot from the perfect vantage point. When they finally make it outside, the 

observation deck with its stunning views of Seattle remains the main attraction at the Space 

Needle. 

___ 

If You Go... 

SPACE NEEDLE: 400 Broad St., Seattle; http://www.spaceneedle.com or 206-905-2100. 

Monday-Thursday 10 a.m.-11 p.m., Friday-Saturday, 9:30 a.m.-11:30 p.m., Sunday 9:30 a.m.-11 

p.m. Adults, $19-$26, seniors, $17 to $26, youth 4-12, $12-$16. 

 

 

http://www.spaceneedle.com/
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Seattle’s iconic Space Needle is just a little more on-point now. The landmark tower has undergone a complete 

digital and mobile revamp this summer, including several new interactive elements to reconfigure the tourist 

experience. 

Now, a visit to the popular West Coast tourist attraction will entail not just a view from its observation deck, 

but also a wide array of experiential activities alongside it, including a digital interactive wall called the 

SkyPad and immersive high-tech kiosks, among others. The experience can also be literally held in your hand, 

with the help of an accompanying mobile app that acts like a guide to it all. 

“The Space Needle has been a symbol of innovation,” said Karen Olson, vp of marketing at the 

attraction. “When there was so much digital change all around us, we couldn’t not embrace it.” She added that 

the idea was to also to cater to the large family crowds that came to the venue and make it more immersive for 

children. 

Olson added that they wanted to ensure that the Space Needle remained the go-to attraction in Seattle. “If you 

come to Seattle, and you want to be able to see everything in one day, you should come to the Space Needle,” 

she said. 

The move is a collaborative endeavor between several partners, including app developerFuerte; design and 

technology companies Belle & Wissel and Creature; Microsoft; innovation studio Stimulant and production 

company Voda. Other partners include Group Delphi, Idea Gateway, OK Rocket, Streamline 

Solutions, Schuchart and Olson Kunding Architects. 

“One of the greatest aspects of this project has been the local partnerships that made these experiences 

possible. Microsoft technology played an integral role, as did several top creative and interactive development 

agencies,” said Olson, calling it the “Ocean’s Eleven concert.” 

It’s a natural fit for the Space Needle, sitting as it does in the cradle of the Pacific Northwest, and in what is the 

home of Microsoft. Once the tallest structure west of the Mississippi River, the observation tower was built in 

the Seattle Center for the 1962 World’s Fair. 
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Now it has its own app, which presents facts and photos of surrounding sights, orienting visitors and helping 

them take a deeper dive into the history of the attraction. Through the app, guests can even experience 

“augmented reality” by pointing their phones at one of several unique “Space Spots” at various locations at the 

tower. These visual “Space Spots” place pre-created graphics of real-world visuals on your phone’s camera. 

Look, ma, a digital mini Space Needle: 

 

New kiosks, called “520 Teleporter Kiosks,” incorporate Microsoft’s Photosynth technology to provide 

visitors with virtual experiences like a trip to Pike Place Market through the eyes of a fish, or a ride on one of 

Seattle’s famous houseboats. With a mere click on one of the kiosk screens, guests can take a 360-degree tour 

of Seattle’s various experiences, without moving a foot. 

“The aim was to make this touchscreen experience as user-friendly and engaging as possible,” Darren David, 

the founder and CEO of Stimulant, said. 

Visitors can further enhance their virtual experience, with the 20 x 8 foot digital touchscreen SkyPad that 

displays thousands of photos of visits to the Space Needle from the early 60s to today. This is a digital step-up 

from the previous mural, and is interactive too, allowing guests to post photos of their own experiences or pin 

their hometowns on a digital globe in a kind of digital guest book. 

“We pushed beyond what we thought was possible to offer our guests, and locals alike, experiences that are 

totally unique, memorable, and shareable,” Olson said. And it’s worked, with this last July being the best July 

ever for the Space Needle. 
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