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Public Relations: 2016 Summary
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2016 Achievement

• Establishing Chamberlain as a thought leader in the 
smart home space

• Elevating the garage as the lynchpin to creating a 
smart home
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RESULTS
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2016 Public Relations Successes

Impressions = 1.2B
Breadth = 2,691 articles

Website Traffic Driver = #1 in referrals
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KEY INITIATIVES

5



Page | 

Thought Leadership 
• IoT World, Santa Clara, May 10-12
• Executive presentation: “Moving the smart home from cool to crucial: 

how the precise strategy, partners and platforms can evolve a single 
device experience to a full connected lifestyle.”

• Executive participation in panel: “Bringing together key industry players 
to deliver a ‘Connected Lifestyle’” with panelists from ADT, iControl, 
Sengled and iDevices.

• 10K attendees from companies including:  
Microsoft, Verizon, General Motors, 
Comcast, BMW, SAP, Samsung, 
Orange, Hitachi, Ford, Panasonic, 
Hyundai, ADT, AT&T, Avnet, Honeywell, 
WeMo Belkin International, Johnson 
Controls, Panasonic Automotive, Parks 
Associates, U.S. Department of 
Homeland Security, the FBI.
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Thought Leadership
• Smart Home Summit in Palo Alto, November 1-2
• Executive presentation: “The Necessary Transformation of a Smart Home 

Company” 
• 450+ attendees, from organizations including: Amazon, Nest, Comcast, 

Lyft, Logitech, Target, SmartThings, LG Electronics, GE Lighting, Airbnb, 
Sylvania, Honeywell, Belkin, Wink, Alarm.com, Sears, Gartner Research, 
Nielsen, Parks Associates, ADT.

• Executive participation on a panel: 
“A Global Perspective of Consumer 
Readiness to Adopt Smart Home 
Technologies” with panelists 
including Bill Ablondi of Strategy 
Analytics, the CEO of CEDIA, and 
executives from RWE New Ventures, 
ilumi solutions, and Logitech.
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Thought Leadership – Influential Trade Coverage
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“A connected home should start with a 
connected garage. This is where home 
activity begins and ends every day.”
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INFLUENTIAL 
COVERAGE
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Mainstream Media – National TV
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Mainstream Media – National Newspaper
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Mainstream Media – Gushing Reviews
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Mainstream Media – Gushing Reviews
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Mainstream Media – Positive Reviews

14



Page | 

Mainstream Media – Topical Issues
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Mainstream Media – Holiday Gift Ideas
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Mainstream Media – Local TV
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Blogger Reviews
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Audience: 101K
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Blogger Reviews
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Audience: 442K

Audience: 85K
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Blogger Reviews
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Audience: 229K

Audience: 250K
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THANK YOU
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